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ZXOAH OIKONOMIAZ KAI AIOIKHZHZ
TMHMA AIOIKHZHZ OPTANIZMQN, MAPKETINTK KAl TOYPIZMOY

®eooaMovikn, 18/05/2026
Ap. pwT.: TAOMT-16671

[TPOXKAHXH AHMOZIAY YIIOXTHPIZEHY ATAAKTOPIKHX AIATPIBHX

Tnv Tetéaptn 27/05/2026 otic 12.00, n Yrmoynex Awddktopog Tou Turiupatog Aloiknong Opyaviopwy,
MdpkeTivyk kal Touplopol tou Alebvolg Mavemotnuiov g EAAGSoG koo KAPAANAZAPOY MAPIA-
MATFAAAINH, 6a vrtootnpi&el Tn SiSaktopikn Tou SlatpLPry pe Ogua:

" Hospitality management through brand engagement, experience, value co-creation and loyalty"
TIoU €KTIOVHONKE VTIO TNV eMiPAYn Tov Av. KaBnynth , k. XpRotou EudyyeAov.
H vrmootipién Ba Adfet xwpa otnv AAegavdpsla MavemiotnuovnoAn Xivdou, otnv aiBouvoa 106 Ttou

TpAunatog AOMT. Eivar Suvatn n mapakoAovOnon g mapovoioong peow TNAESIAOKEYNS 0TO OUVOECHO:
https://zoom.us/j/96148406472

TpweAnc JuuBovAsutikn Emitpomnn:

OvouQTENWYUUO Baduiba Tunua 16puua
1. Eudyyelog Xpriotou KaBnyntng Awoiknong Opyaviopwy, MAPKETLVYK Kot AuNa.E.
Touplopou
2. XpuooUAa Xat{nyswpyiou Kabnyntpla Awoiknong Opyaviopwy, MAPKETLVYK Kot AuNa.E.
Touplopou
3. lwavva Zwéin Emikoupn Aloiknong Opyaviopwy, MAPKETIVYK Kol AuNo.E.
KaBnyntpla Touplopou
EntapeAnc EEstaotikn Emitpon)
OVoUQTETWVULO BaBuida Tunuo 1Spupa
1. Eudyyehog Xpriotou KaBnyntng Aloiknong Opyaviopwy, MAPKETIVYK Kol AuNo.E.
Touplopou
2. XpuoouUAa Xat{nyswpyiou KaBnyntpla Aloiknong Opyaviopwy, MAPKETIVYK Kol AuNo.E.
Touplopou
3. lwavva Zipéln Emikoupn Aloiknong Opyaviopwy, MAPKETIVYK Kol AuNo.E.
KaBnyntpla Touplopou
4. Avtwviog MNavvémouvldog Av. KaBnyntiig  Awoiknong Opyoaviopwy, MAPKETIVYK KOl ALlMoLE.
Touplopov
5. Oupavia BitovAaditn KaBnyntpla TuRpa Aloiknong Touplopov MAAA
6. AAkuAvn NkpitaAn Emnikoupn Tunua Atoiknong ToupLopol I16vio
KaBnyntpla MavemnotuLo
7. Oe68wpog ITaupLvoudng KaBnyntng TuRpa Olkovopikng kat Aloiknong Touplopoy MavemioTn o
Ayaiou
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