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ABSTRACT

	Begin your copy here. Indent the first sentence of each paragraph with 1/2 inch and align text left. Single space within each paragraph but double space between paragraphs. Do not number the pages but make sure the pages are in the correct order. Pages will be numbered by the editors. Authors must use “Times New Roman”, font size 10. Length of abstracts: 500 words. 
	Tables and figures must appear within the text (not at the end of the text). Tables and figures should be numbered sequentially – e.g. Table 1, Table 2, Table 3, etc., and they should bear a title (with appropriate upper and lower case letters) which explains their contents. For example:

Table 1
Profile of Typical Travel and Tourism Students
	Profile
	Frequency
	%

	Sex
	
	

	Male
	128
	43%

	Female
	172
	57%

	Total
	300
	100%



Key Words: identify and list key words (maximum of 6) which represent the content of your paper.
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