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MPOZQPINA ANNOTEAEZMATA AZIOANOTHZHZ AITHZEQN ZTO MAAIZIO THZ MPOZKAHXZHZ EKAHAQZHZ
ENAIAGEPONTOZX 1474/16-9-2025
ManpdcAnyPn akadnpaikwy vmoTPoPwv yia 1o akad. £10¢ 2025-26

JUpdwva pe tnv anddaon NG Zuvéleuong IXoAng AvBpwrmioTikwy Kowwvikwy Kot OKOVOULKWY

Eruotnuwv 4/2-10-2025, O¢pa 2°, Ta mpoowpLva anoteAéopata aloAoynong oto mAaioto tng M.E.E.

1474/16-9-2025, ywa tnv mpooAndn akadnuaikwv umotpodwy, yla Ta TMOPOKATW YVWOTIKA

OVTIKELPEVA £XOUV WG €ENC:

YNMOWH®IOI MOY ENIAEXOHKAN NA MPOZAH®OOYN

ONOMATENQNYMO
(MPQTOKOAAO
AITHZHZ)

a.a.

FNQZTIKO ANTIKEIMENO

MAOGHMATA

1 1512/19-9-2025

ANAAYZH EMIXEIPHZEQN,
AIAXEIPIZH MTAHPO®OPIQN
KAI AHWH ANO®AZEQN

‘OAa Ta padApaTa Tou YWWoTkoU
QVTIKEIPEVOU

2 1526/22-9-2025

MAPKETINTK

1. Strategic and Digital Marketing,
2. Services Marketing,
3. Consumer Behavior

3 1538/23-9-2025

XPHMATOOIKONOMIKH

‘OAa ta padrpata tou yWwottkou
QVTLIKELYEVOU

4 1532/23-9-2025

AIAXEIPIZH EPTQN TEXNH2

‘OAa Ta padApata tou yWwoTtikou
QVTLIKELYEVOU

Mo 1o Tunpa AvBpwrniotikwy, Kowwvikwy
Kot OlkoVOoULKWYV Emlotnuwy
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